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SUPPORT FOR
PURCHASE DECISION

We monitor the profile and needs of
our audience to keep them informed
about the trends, innovations, and
news shaping the future of the
market. Whether in the digital space
or at our trade shows, creativity is the
driving force behind special projects
that connect buyers and sellers
through technical, exclusive, and
relevant content.




ITAL CHANNEL
IDEAL FOR CLIENTES
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w -day campaign on our social media and digital channel to enhance the o [ IA dZ){ OK I:‘]N‘E R dZQ u "31 AL

reach of the material. w wSlIOK ySg | dzZRASYOSa
The material provides an overview of a specific topic with The material addresses a topic in a technical manner, supported by research or results, The material presents a complex topic or set of data through
the participation of the sponsor and a market expert. with the participation of the sponsor and a designated market expert. visual aids to simplify understanding.
WHY? WHY? . WHY?
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previewed in the ébook to engage the audience in the
physical environment.

INCLUDES:

quick consumption of information and illustrations.

Consultation with a brand spokesperson to provide insights to the journalist (optional)
Text creation by a journalist specialized in the segment and visual identity aligned with

the brand

15 to 30day campaign on our social media (boosted dark posts)

IT IS RECOMMENDED THAT CONTENT PRODUCTION BE HANDLED BY THE INFORMA
TEAM




DIGITAL CHANNEL

Interview with executive Article

(in text)

Executive from sponsoring brand is exclusively interviewed to discuss
perspectives, innovations, and solutions in their market.

In-text content that showcases the sponsor's expertise in an
area by relating it to the promotion of a product/service.
Article/news about your brand or product published on the

IDEAL FOR INCLUDES: largest agribusiness portal in Latin America and promoted to
w tdzotAOFGARZY 2F (KS SESOdziAxA©®SUs (iwevenisdatagasqgj kS Y+ Ay AYF3IAST
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WANT: w -slay campaign on our social media and digital channel to boostthe 1T INCLUDES:
material's reach. Sponsor's testimonial; Publication of a photo or video of the
. product/service; Redirection link to the sponsor's website; 14
w NI YyRAY 3 WHY? day campaign on our social media and digital channel to boost
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facilitates consumption; Open publication, no need to register to read, which makes it
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Published on thégrishowDigital content channel

This product does not generate leads A Published on thégrishowDigital content channel

A This product does not generate leads

]
Como se faz a transformacéo do
plastico em produtos agropecudrios?

“0 agro conectado é mais produtivo
e inclusivo”: confira entrevista de
Alexandre Dal Forno, do
‘/\ ConectarAGRO, para o Agrishow
¥ Digital
KASZNAR
HORENR

<
\

Hereford: antiga, décil e cor
ia produtiva

conectividade no campo e explica por que ampliar 0 acesso a0 46 nas reas
rurais, antes mesmo do 5G, deve ser uma prioridade no setor

usa
& da Injegio.

Article
+ Native 50k

Sponsored content package for thgrishowdigital
portal, with the possibility of boosting the article's
visibility through Native by Informa, promoting its
dissemination on other web channels.

IT INCLUDES:

Publication of the sponsored content on tAgrishow
digital portal. Visibility amplification through Native
By Informa on various Web channels.

btratdgy Bcused on increasing visibility before the
event.

i 020 9o ¥ s M QR AN dudhA 2 ¥

complementary Native campaign.

20monthly

Eficiéncia energética: o diferencial para a
producao rural

Eficiéneia energética no agronegacio & mais do que economia é

competitividade, autonomia e sustentabilidade para o produtor rural

( SeibaMais )




DIGITAL
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@ Super Banner @ Floor Banner @ Rectangle Banner

This is the insertion of banners with an offer for your products or Opportunity to insert a fixed banner at the bottom of the digital An insertion of banners with an offer for your products or services on
services on the homepage of the digital channel, for both desktop channel window. The message remains on the screen while the the homepage of the digital channel, including both desktop and mobile
and mobile versions. The banners will direct users to a specific page user scrolls down the page. versions. The banners will direct users to a specific page on your brand's
on your brand's website. website.

WHY?

It transmits a message clearly and quickly. WHY?
Why? It redirects clicks to the sponsoring brand's website. It transmits a message clearly and quickly.

It transmits a message clearly and quickly.

It directs clicks to the sponsoring brand's website.
It directs clicks to the sponsoring brand's website.




SOCIAL MEDIA

Video invitation*

Invite visitors and promote your brand and/or product that
will be presented during the fair. Peavent.

(The video will be shown on all Afrishow'ssocial media
networks.

The video must be recorded by the exhibitor in vertical
format, with their brand in the background.

*Action from March to April.

Reels at the booth

Recording of up to 3 minutes at the booth,
presenting the sponsoring brand's new products.
Publication on Instagram, during the event.

IT INCLUDES:
Participation of a brand spokesperson.
Mention of the booth location.

WHY?

Contributes to increasing brand recall.

Draws attention to the products/services presented
during the event.

BT

A postevent TBT post with carousel photos of the booths.

IT INCLUDES:

A post on theAgrishowsocial media feed after the event [always on a
Thursday], with a caption about the participation in the fair.

A collaboration and tagging of the exhibitor's @ in the caption.

WHY:
Space to talk about the participation in the event.
Reminds visitors of the equipment and technologies presented.




SOCIAL MEDIA

Interview with executive Exhibitors in the Spotlight
(at the booth)

Recording of a product at the exhibitor's booth, with a focus on new launches

A sponsoring brand's executive is interviewed and filmed for 5 to 10 minutes and special offers. The video will be posted at the end of the day on Instagram

during their participation in the event. The post may be published on the fair's and YouTube, in the "Daily Highlights" format. It is not exclusive and is up to

YouTube channel during the event. 30 minutes long. There will be two videos per day, with five companies
featured in each highlight.

IT INCLUDES:

An opening title sequence. IT INCLUDES:

Text with the executive's name. Video editing and voicever, an exclusive highlight exhibitor intro, delivered

during the event.
A social media campaign to boost consumption after the event.

WHY:
WHY? It helps to increase brand recall.
It establishes and promotes the sponsoring brand's leadership on a topic. It draws attention to the products, services, and special offers presented
It presents market trends and the brand's solutions. during the event.

_ % AGRISHOW *
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Entrevista | Coplacana

Expositores em Destaque do 4° dia da Agrishow 2024! s,
» ) o
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SOCIAL MEDIA

Interview with executive
(in video/remote)

A sponsoring brand's executive is interviewed for 5 to 10 minutes in a video to boost the
brand's visibility and/or leagjenerating material (such as arbeok). The video is published
on the Agrishowdigital channel. The recording is done SiseamYard

IT INCLUDES:

Video editing with the insertion of: . - & ' .

An opening screen with the sponsor's logo. Monaliza Pelicioni Nancy Caigawa - Kasznar Leonardos
Text with the executive's name.

An ending screen with the sponsor's logo and website.

A campaign on our social networks to reach more interested individuals.

WHY?
It establishes and promotes the sponsoring brand's leadership on a topic. .
It presents market trends and the brand's solutions. Entrevista | Kasznar Leonardos

It helps to increase brand recall. 1 Agrishow Feira N o 2> Compartilhar

GRISHOW
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DIGITAL
PRODUCTS

Social byinforma ¢ ESG

Sponsored Publication on Instagram and Facebook

By purchasing an ESG product, the client instantly donates a percentage of the impressions purchased for the
promotion of banners from a social institution in the sector. This means that when you purchase a package,
two campaigns will be conducted: one for brand promotion and one for the institution's promotion.

Social ads leverage the social characteristics of the internet to reach a specific audience. Promote your brand effectively
with "Social," a new Informa Markets product that guarantees audience extension vipditgtdata through the social

media profiles of Informa products. This product combines audience information frgergon events, digital channels,
content channels, and social networks.

Itincludes: Advantages: .

Publication of banners in the form of sponsored dark posts on the event's Facebook and Instagram. %l:pporrtfbg S‘,’C'Ial ca.usfe. d he fair' inability landi i inable initiati

A redirect link to the website chosen by the brand. The exh!b!tors ogo is featured on the alr; sustainability landing page e;)sl a su.ppolr.teI: (:1 susr:alna e initiatives.
A dashboard with results 5 days after the campaign ends. e exhibitor receives a post to promote their participation in a sustainable action linked to the event.

Why?

Our solution will spread your campaign across the entire web.
It's a great "topof-funnel" solution, also known as the awareness phase and the first stage of the sales funnel.
It generates quick brand recognition.

Pack 1 Pack 2 Pack 3 Pack 4
50 thousand 100 thousand 250 thousand 500 thousand
Impressions Impressions Impressions Impressions \a’ !
6, Y
\\ \ o
S, ” Saiba mais
: \\\ sobre o
6 5
' 6GACC3)
Pack 5 Pack 6 Pack 7 0. \ aneg
1 million 1.5 million 2 million
Impressions Impressions Impressions - \ @gaceribeiiae
s : o I,
DESDE 1973 W) ;
\ /"




WHY:
Our solution will spread your campaign across the entire web.

first stage of the sales funnel.
It generates quick brand recognition.

ADS By inform&SG
GOOGLE ABanner

Your brand's banners are distributed across numerous websites visitddrishow'sonline

audience, giving you a digital presence. The banners find the audience that accesses the event's
channels while they browse the internet and communicate directly and persistently with this
qualified base, leading the interested audience to your brand's website.

IT INCLUDES:

Publication of banners in IAB formats across the web.

A redirect link to the sponsor's website.

Access to a dashboard to track results, including the banner broadcast period, impressions, clicks,
CTR, and the top 10 broadcasting channels.

Impressions

Setup, Execution and Optimizati

Campaign Final Report

Locations

It's an excellent "topf-funnel” solution, also known as the awareness phase and the

DIGITAL
PRODUCTS

Native ESG by informa
GOOGLE AbMessage

Native Ads campaigns expand your message through ads in the form of articles on the Google
Display Network for thégrishowaudience.

IT INCLUDES:

Promotion of the brand's article or landing page via IAB banners across the web.

A redirect link to the brand's article or landing page.

A dashboard with results 5 days after the campaign ends. The dashboard includes information on
the banner broadcast period, impressions, clicks, CTR, top 10 channels where the ad was
broadcast, creative performance, and demographic data.

A 15day campaign on the Google Display Network, using the event's audieatied contacts

used for segmentation).

Viagem & Gastronof

Especialista alerta sobre risco de taxacao de fundos
agro e imobilidrio

® 02/07/2024 as 21:32

Falconi

|do setor

Como vocé avalia
© atual momento do
agronegdcio no Brasil?

Lo i

Participar




AGRISHOW
EXPERIENCE

Data Collector Data Collector
LEADSTER LEADSTER

What is it? o
What is it?

An application on your company's team's cell phones to collect information from the credentials of contacts who

visited your booth during the fair. You can export contacts at any time. It's a lead capture service for qualified leads after the event. It targets visitors who did not go to your booth but whthen&t

star profile your company has defined.

How does it work? )
How does it work?

You download the event platform's application and capture the online data from the credentials of the visitors who_ o
came to your booth. You can rate visitors from 1 to 5 stars to identify the lead's potential. You can access the datd 'St you use théeadsterapp to collect contacts who visited your booth and rate them on a scale of 1 to 5 stars. Themalyze
the collected data and, based on youstar rating, we contact visitors via WhatsApp who did not visit your booth but whuafit t

top-rated profile. We send a personalized message from your company to these qualified visitors. Finally, we filter users who
respond with interest in doing business with your company , and we provide you with a list of those visitors (hame, company,
O2y il Oty ¢gK2 3ILGS I LRAAGAGS NBalLRyasS:z &2 &2daNJ oNIyR Oy

in reatime and there's no limit on the number of users.

LEADSTER+

By Informa Markets




Broadcast for 30 days, with no possibility of changing the image. DIG ITAL

High brand recognition and conversion.
IT I N C LU D E " The possibility of using a static or animated message (GIF). PRODUCTS

"ltis necessary to send a destination link.
Rule: 3 clients per month, rotating banner.

@ Half page Banner @ Rectangle Banner  giBanner on the
@ Super Banner L accreditation page

The Super Banner is the most prominent format on Located on the right side of the website's Located in the central area of the website's This is the ideal format to announce your presence

the fair's website homepage. It's the ideal format to homepage, this is a highly effective action for homepage, they are excellent for customizing and at the fair and draw attention to your brand.

promote your biggest launches and promotional your brand and its products. completing your promotional campaign for the

strategies at the fair. fair's visitors. The broadcast period is 90 days, from February to
With each page refresh, one banner from the April.

With each page refresh, one banner from the quota

With each page refresh, one banner from the quota quota will be displayed.
will be displayed.

will be displayed.
S @)

Faga parte da
Agrishow

Faca parte da
Agrishow

- Adestination link must be provided.
- The broadcast period is 30 days.

7 il
' AGRISHOW

5 | o
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DIGITAL
PRODUCTS

. APP Agrishow Sponsorship

Take advantage of the visibility opportunity for your company withinAlgeshowapp to present your brand,
engaging and interacting with your clients.

Timeline post 5 _

Push notification 5 MASTER
Logo on the map 1 d
Banner 300x250 1 VISIBILITY
Search prioritization 1 1

Advance scheduling is required to guarantee space in the publishing schedule.




DIGITAL
PRODUCTS

@ Flora Al Assistant @ Push

Word

L . . o X . . L Push notification messages are sent within the event platform on the days of the event.
This virtual assistant, available within the event platform, is an advanced solution designed to optimize |y 54 great opportunity to remind and update visitors.

the visitor's journey at the event, offering personalized recommendations for companies and products.

Itincludes:
Whenever a visitor searches for a keyword purchased by an exhibitor, the first result will be the Sending text of up to 160 characters.
sponsoring company's suggestion.
— Notificagoes
TIM Sex.
21 Sinal onde ninguém mais chega! A Flex Tower da TIM leva
Ola. cobertura 4G para regides remotas. Venha ver de perto!
Como posso te ajudar hoje?
FINEP Sex.
Ola! Sou Flora, a assistente virtual da Produtividade e sustentabilidade? Invista com a Finep a partir de
Agrishow. Estou aqui pra te ajudar a linhas de crédito especiais para o agro.
encontrar todas solugdes e empresas que
estdo na principal feira de tecnologia TIM Sex.
agﬁCOIa da América Latina Sua fazenda conectada comega aqui! Conhega o 4G TIM no Campo
e leve conectividade onde antes nao existia. Visite nosso estande!

Estou procurando por tratores. Quais Agrishow Experience 2025 Sex.
A feira esta quaaase acabando, que tal um presentinho para casa?

expositores vocé indica? Visite a lojinha da Agrishow e compre produtos personalizados ¥
>

Busco agricultura de precisdo. O que tem FINEP Sex.

. ira? A Finep fomenta projetos para inovagao na agricultura familiar,
disso na felra B desde pesquisas até o desenvolvimento.

- ! . Agrishow Experience 2025 Sex.
Quais expositores tem na feira para m
Procurando um lugar para almogar? Visite as pragas de

colheitadeiras? alimentago e food trucks d-isiaonl‘veis na feiral As localizagdes
estdo disponiveis no mapa

. ~ . ’ i i S
Quais marcas tém implementos agricolas? . i “

Vocé sabia que déa para fazer TEST DRIVE na Agrishow? Visite as
montadoras na avenida H e confira as opgoes!

O que eu encontro de irrigagédo? Tina e

) a B =

*




DIGITAL
PRODUCTS

@Note Insertion in the  gaEmalil banner

- Email marketing banner for visitors
E mal Icontent)

For those who want to promote higimpact actions, the digital banner is

Sent periodically to exhibitors and visitors, the newsletter is a great ideal because it is a prominent feature in the fair's email marketing, which
opportunity to stay in touch with your clients throughout the year. includes information and news from the sector for visitors. Your brand will
gain visibility with the insertion of a prominent digital banner, complete with
IT INCLUDES: a link to your company's website. You can promote products and services, as
Text content to promote an articlelgook, or white paper. It can well as highlight your market actions.
also include links that redirect to the sponsor's website, article, or
e-book. An image can be included. IT INCLUDES:
A 600x140px banner.
WHY? It is nonexclusive.
It boosts the promotion of the client's content. It redirects clicks to It includes links that redirect to the sponsor's website.

the sponsoring brand's website.
WHY?
It transmits a message in a clear and fast way.
It directs clicks to the sponsoring brand's website.

SUA MARCA
AQUI <]

Prior scheduling is necessary to guarantee Prior scheduling is necessary to guarantee
space in the publication timeline. space in the publication timeline.




MERCHANDISIN(

MAIN ADVANTAGES

197.000

A To promote your location at the event. = =
A To attract more clients to your booth. VI S I O rS
A Merchandising actions during the fair increase

booth traffic by more than 100%.

A To strengthen your brand with the visiting public.




Pocket Map

Most requested material at the fair;
Generates more visits to your booth;
Strategic communication at the fair;
High number of visitors impacted;

Brand activation.

Advertisement on the back of the pocket map distributed at the

event.

NOTE:

Artwork provided by the sponsor;
Advertisement submission deadline: 03/20.
PRINT RUNvinimum of 20,000 units

<

DRAWING

' Minimum 20K units

Information desk
3 ENTRANCES

Brand visibility on information desks, located at the north, south, and
east entrances.

Distribution of sponsor's flyers;

Authorization to provide uniforms for receptionists.

QUANTITY:

03 Branded Desksine at the north entrance, one at the south
entrance, and one at the east entrance.
06 Receptionists2 at each desk.

Logo submission deadline: 03/27.

DE INFORMACOES

information desk

JALCAQO DE
INFORMAGOES

Information desk

Note: Counter and reception production

Logo on the map
FIND YOUR WAY

Insertion of 1 logo highlighting your location on up
to 8 units of the map distributed at the fair.

PERIODDuring the event.
The logo must be sent as a vector file (EPS or Al) to
the Informa Markets Customer Success team.

QUANTITY:
Up to 14 logos on the Outdoor map
Up to 10 logos on thAgroSolutions Arena map

Logo submission deadline: 03/27.

i3
[

T EE BTV

.14 x 2.22M From the
=IND YOUR WAap

"~

AGRISHOW
CRISHOW



. Press

Brand activation directly at the accreditation
area for journalists and industry press.

Agrishowattracts over 700 journalists from
Brazil and abroad. This is an excellent
opportunity to put your brand in direct
contact with the entire industry's press.

. Release Panel

Header for the Press Release Panel

. Desk (exclusive quota)

Decal on the reception counter of the press room.

The exhibitor must provide the artwork, sized
4m x 0.5m.

The production and application of the decals are
the responsibility of the sponsor.

Artwork submission deadline: 03/27.

Giveaway for the press
(exclusive quota)

Authorization for a gift bag (giveaway) that will
be available for journalists in the press room.

Banner

Inclusion of a banner at the press
room reception.

One 42inch TV in the press room (reception) with
sponsor content.

FORMAT: MP4 video up to 30 seconds long (no

0x1080 px

£
nl; RISHOW




‘foicial time (exclusive quota) .lVeather Forecast

Official Time Sponsorshi rishowRadio.
et P Ip dgr ! Sponsorship of the weather forecast igrishowRadio

The sponsor will be mentioned every hour, on the hour, (morning and afternoon).

throughout the entire event. ) . ,
The segment will feature a 4fkcond reading of the sponsor's

slogan, followed by the weather forecast.

This will be concluded with a 3@&cond spot produced by the
sponsor.

The broadcast will run throughout the event.

ays of
event

PERIOD.

ﬁ

7 il
AGRISHOW




Interview

One live interview, up to 3 minutes long, will be broadcasAgrishow
Radio during the event.

A briefing will be provided in advance by the organizer.

Early booking will be given priority on the schedule.

:
wl per company

Media Placement for an Advertisement

Production of the advertisement/spot is the responsibility of the advertiser.

@ 30 insertions
5 days of event

AGRISHOW
CRISHOW




Sponsorship of Solar Charger for Visitors

EXCLUSIVE QUOTA PRODUCT

The exhibitor is authorized to install banners or a totem with a QR code to promote their brand.

The organization is responsible for installing the solar charger.

Up to 5 charging units distributed throughout the fair.

The exhibitor will receive one daily mention Agrishoww F RA 2 | 62dzi (GKS aLRYy&2NBEKALI YR (GKS O0N}YyRQ&a LIRaArAdGAz2yAy3d 2y (KS
Sustainability.

FCKS AYAGALFGAGS Ydaid 0SS LINBOA2dzte | LIINROSR o608 (KS TIANRA YIyl3asySyido
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@ Stay Hydrated Sponsorship &grishow -@

Drinking Fountain Unit Sponsorship
¢KS O02YLI yeQa oNlIyR gAft 068 RAaALXIFI&8SR 2y (KS TNRYy PRODHCS RNAY1AYy3 F2dzy il Ay 0&LIRyaz2N LINRJA
Informa is responsible for the installation of the drinking fountain.

2 drinking fountain units per restroom in the Central Plaza (2 units).

The exhibitor is authorized to distribute ecops at the sponsored drinking fountain (promoter provided by the

Sponsor).

Deadline for delivery03/27

bradesco

(=}
W
7]
]
©
n
2
o)
&

7)) bradesco

R
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Electric Cart - @ Rest Area - @ Sustainable - @

SpOI’lSOI’S.hip for PRODUCT PRODUCT Initiatives PRODUCT
People with
Disabilities

uthorization to set up the Rest Area (hammocks, Agrishowwill support exhibitors presenting

Branding of the exhibitor on 3 electric carts for people with disabilities during. ™~ S o ox A= o, Ay ISR s SR

the 5-day event, supporting Sustainability. S| 3/ oF3ax Su O ®U FSIF UdzNR y 3 (skstainablédditiatives Bitltha faio NI Yy R @
The project must be approved in advance by the

organizer. The project must be approved in advance by the

Exhibitor provides the artwork. . .
10 event access passes included. organizer.

@,QOmXOBOm

i il

/w;
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Electric Cart Sponsorshi

EXHIBITORS

Authorization to use an electric cart during the fair.

Available only for exhibitors with an area of 1,800 m2 or larger.

wSyilts RNAGSNE

Iy R

0N} yRAY3

PRODUCT

08 NI LK IANI LIKAOAV

27T

Bus Sponsorship
In the Yellow Parking Lot
(Visitors) PRODUCT

Transport from the Yellow Parking Lot to the fair entrances.

P dzZi K2NAT FGA2Y F2NJONFYRAY3 2y dzZlJ 62 o &ARS& 2F (K
name.
Authorization to distribute gifts and promotional materials during bus boarding.
Examples: bags, pens, caps, water, etc.
GKS OFNI +FNB GKS SEKAOAGZ2NNA NBaLRyarAoArafArAdeo
Production of bus wrap/banner, uniforms, and gifts is the responsibility of the client.

This initiative requires approval from the fair management. Measurements will be provided Bygtishowteam.

QUOTA

6=3

bus




22YSyQa |yR asSyQa
Authorization to install sunscreen and hand sanitizer dispensers in all
restrooms.

Possibility to brand the area above the dispenser.

Production/supply/installation of sunscreen and branding is the
ALRYyaz2NRa NBalkRyaroAiatArdeo

Dimensions: 60 cm height x 35 cm width.

W2YSyQa wSaliNR2yY
a

WSauNE Y

MIRROR SPONSORSHIP

(LI OS F2NI I LINAYGSR a0GAO0O1SNI gAlGK (GKS SEKAOGAGZND
mirrors in the 8 female restrooms.

t NBRdzOGA2Y YR LILX AOFGAR2Y 2F GKS &a0AO0O1SNAB | NB

RESTROOM DOOR SPONSORSHIP

Opportunity to apply branding between the doors of the stalls
in the female restrooms.

t NPRdzOGA2Y | yR FLIWIX AOLFGAZ2Y 2F GKS &aGAO1SNE | NB
responsibility.

'numsnow W




aSyQa wSaiNr2z2y Restrooms
MIRROR AND URINAL ADVERTISING IN FRONT OF THE RESTROOMS
SPONSORSHIP

(LI OS F2NJ I LINAYGSR ataoOl SN g4k A Rexhibitar hanpers infsent of oresof the 8 regtepoms at the fair,
placed above or below the mirrors in the 8 male except Restroom 5.

restrooms. o ) A Restroom & Female: 2 exhibitor banners in front of the

Production and application of the stickers are the restroom

AL2YyaA2NRE NBaALRYaAOAfAGED ) . .

@ ya 4 4 yaio " e A Restroom & Male: 2 exhibitor banners in front of the restroom.

RESTROOM DOOR SPONSORSHIP A Exhibitor provides the artwork. afodx_ o
Opportunity to apply branding between the doors of A Deadline for artwork submissior03/27 EEdgbOom

the stalls in the male restrooms.
Production and application of the stickers are the
ALRyazNRa NBalLRyairoAtAGed

[ IDimensions:
Please

*
contact us each restroom

“ille
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. General Fair Staff Uniforms

Sponsor logo placement on theshirts worn by the
entire Agrishowteam, including:

SOGNAO O NIiIi RNA @S NA

9f
Worn every day of the event.

Agrishowf | @ 2 dz0i T LINRRdzO(G A2y A&

responsibility.

QUANTITY: 500 customizedhirts

44 23 wu 44
] . RCa
i A -}. i’ Ocy
o~ -
F |
| : f
| ™ /
:
NEa— 01 MUY
T-shirt printing must meet the quality standards established by the
organizer.
[F&2dzi Ydzad 0SS | LIWINRPSR o6& GKS T ANRA

w wSOSLIiAzy

w ¢AO1SGAY3

w tNBaa s LyGSNyrdAz2yrt wS3rad
w !PY?\y’ A0NI GABS ' NBI wSOSLIiAz2
)

iKS

Sunscreen Distribution
Individual Sachets

AGRISHOW OFFERS:

Authorization to distribute the sachets in the visitor parking and bus
parking areas.

NI A %%rage space for the samples and materials.

yAad
8 passes for fair access.
t NPRdzOG A2y kadzld & 2F wmn Yt &k OKS
ALRy4 responsnblllty (10,000/day, front must display the event logo or name).

Uniformed promoters for distribution (hiring of promoters and

dzy AT2N¥Ya Ad (KS &L2yaz2NDa NBALRYAAOALA

PROTETOR
PROTETOR SOLAR

SOLAR

30

Yyl 38ysyido

ar vigraE BOWE ks

. Sampling

Distribution of Promotional Material
at the Yellow Parking Turnstiles

Authorization only for the distribution of promotional material at two entry
booths of the Yellow Parking Lot / visitoRilfeirdo hSertdozinho
direction).

Two promoters can carry out this action, one at each booth.
This initiative requires approval from the fair management.
t NBERdzOGAZ2Y YR RStAQGSNE 2F 3IAFiasz

alkRyaz2NDa
% 10=2
QUOTA bOOthS

7 slots for the visitor parking lot.
PERIOD:
Thmu%h%yt the entire event.

LINR Y2 (0 SNE




. WIFIGuest

Pre-Event:Sponsor logo in the Wi promotional email for the fair. (marketing)

During the Event:
L2y ySiasz2N)
be provided by the sponsor).

Sponsor logo on \Aki signage at the fair: up to 10 signs distributed throughout the
event. Sign size: 30 x 42 cm PVC.

f23Ays GKS allyazNDa 232

o:

. Landscape Maintenance

Sponsors are entitled to the following communication:

al/ 2YLI ye YEAYGFAYya GKAA | NBF d¢

aNPY N B Ny € Bl ¢ & SaiREnshibBeg Y ¢ ¢ N2 % bINY © & dza i
to 10 signs (60 x 40 cm)

Restaurant Area (Street22ft / 2 YLI y8£¢ Yl Agupl Aya GKA& | NBI
to 8 signs (60 x 40 cm)
AvenidaD (Main Avenud) &/ 2 YLl ye&é YighpylGl Aya GKA& I+ NBI

to 22 signs (60 x 40 cm)

LOCATIONS:

I ! dzZiK2NAGASEQ
B. Street 22, Restaurants

C. Avenida @ Main

tEr T

/;. Lﬁ@‘i
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. Avenue Signage

Space to display your company logo on the avenue signage.

QUANTITY:
1 batch of 21 signs per avenue (A Av. H)

Production by Informa Markets.

Deadline 03/27

€) AUDITORIO

Auditorium

@ RESTAURANTES

Restaurants |

€= SANITARIOS]

Toilets

4= SAIDASUL

South Fxit

B o

SUA MARCA AQuI

. Street Sign in théAgro Solutions Arena

Sponsor logo placement on the street signs inAlgeoSolutions
Arena.

2 signs per streeg Street A to J.
Banner size: 2 x 1 m (total banner)

Production by Informa Markets.

Deadline 03/27

il
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. Visitor Drop-Off Billboard

Panel located at the visitor bus drayff, on the side
of the GREEN entrance.

Artwork provided by the sponsor.
Production and installation by Informa Markets.

Deadline for submission03/27

) 1 panel per
mmxzm 2 exhibitor

Visitor Boarding
Billboard

Panel located at the visitor bus boarding area, on the
side of the GREEN entrance.

Artwork provided by the sponsor.
Production and installation by Informa Markets.

Deadline for submission03/27

. Visitor Drop-Off Billboard

Panel located at the visitor drepff area, on the side
of the RED entrance.

Artwork must be provided by the sponsor.
Production and installation by Informa Markets.

Deadline for submission03/27

£
AGRISHOW




Agro Solutions Arena Header Panels Agro Solutions Arena Header Panels
Street 1 Street 4

Street 1 Street 4

Header panels installed at the side entrances of Street 1 ilgreSolutions Arena. Header panels installed at the side entrances of Street 4 il\greSolutions Arena.
Exhibitor provides the artwork. Exhibitor provides the artwork.

4 header panels per street. 4 header panels.

Dimensions: 5x1m Dimensions: 5x 1 m

Deadline for submission: 03/27 Deadline for submissior3/27

1 =P 1

QUOTA _ QUOTA

/;. Lﬁ@‘i
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@ Mini Outdoor

Av.B

Located on Avenue B, in front of thgro
Solutions Arena. Invite visitors to your booth
your brand will be prominently displayed on one
of the busiest avenues.

FORMAT: 5 m width x 4 m height

NOTE: Artwork provided by the sponsor.
Submission deadline: 03/27

Production and installation by Informa Markets.

10

@ Mini Outdoor

Street 4

Located on the side of Street 4 (side of the
AgroSolutions Arena).

FORMAT: 5 m width x 4 m height

NOTE: Artwork provided by the sponsor.
Submission deadline: 03/27

Production and installation by Informa
Markets.

10

>

‘Mini Outdoor Instagrammable

Located on Avenue B, in front of tAgroSolutions Arena. Opportunity to
engage more closely with visitors. Authorization for 1 promoter (sponsored by
the sponsor).

FORMAT: 5 m width x 4 m height

NOTE: Artwork produced by Informa. Logo submission deadline: 03/27

Production and installation by Informa Markets.

joLugORs PINANCERIRAS
PARA O SEU ACRONEGOCIO,

genial

"l
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Credential Lanyard
EXCLUSIVE

A Authorization for sponsorship of thegrishowcredential lanyard.

A The sponsor will be responsible for producing the lanyards and delivering
them inRibeir&oPreto.

A Artwork must be approved by theégrishowmarketing team.

A Minimum of 45,000 lanyards.

Street Totem¢ Outdoor Sighage

For exhibitors in the outdoor area

A High visibility and brand exposure.

A A total of 19 totems will be available, sold individually.

A Each totem measures 0.90 x 1.80 m.

A¢KS adalLRyaz2Nna t232 gAfft 06S FLIWXASR 2y
A The sponsor must provide their logo. Deadline for submission: 03/27

A Production and installation by Informa Markets.

A The sponsor may select the totem number according to the following map.

il
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@ Outdoor ¢ Thank You for
Visiting
Panel located at the exit of the
YELLOW parking lot

Artwork provided by the sponsor.

Production and installation by Informa Markets.
Format 3 x 2 ng Box truss

Location Yellow parking lot (across the highway).

EXCLUSIVE QUOTA

Outdoor - Welcome

Panel located on the highway, near the GREEN

entrance.

Panel located on the highway, near the GREEN entrance.

High visibility.
Artwork provided by the exhibitor.

Production and installation by Informa Markets.

o:




Pedestrian Tunnel ‘ Pedestrian Tunnel
Red Entrance Green Entrance

Up to 8 sponsor signs can be displayed in the
pedestrian tunnel.
Location Green Entrance Gate

Up to 4 sponsor signs can be displayed in the pedestrian tunnel.
Location Red Entrance Gate

Deadline for submission03/27 Deadline for submission03/27

| 3mx0,3m % 1 4 signs
a @3mx0,3m @ 2

e
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Reception Sponsorshig
International Exhibitors

The sponsor provides a welcome happy hourAgrishowinternational exhibitors.
Sponsor logo on promotional materials/invitations.

Sponsor mention during the happy hour.

Opportunity for the sponsor to speajs to 10 minutes presentation.

Networking opportunity with industry entities and consulates.

Authorization to distribute branded gifts.

(Sponsor must provide their logo)

(Authorization only; cost does not include the buffet)

Guided Tour Sponsorship

For International Visitors

International visitors will be invited in advance to participate in a guided tour during the event.

A specialized team from Informa Markets will present the fair, its sectors, and a visit to the
ALRYa2NRa 060220K®

Authorization to distribute branded gifts during the booth visit.

¢KS allyazNna f{ 2 32seabdolf dart dedicatdd tdltisacly. 2y G KS y
Approximately 2 to 3 tours per day, depending on availability.

High brand visibility.

(Sponsor must provide their logo)

(Application of the logo and golf cart rental are handled by Informa Markets)

EXCLUSIVE QUOTA

£ T_I? _
AGRISHOW
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Blimp
Above the Booth

Excellent strategic signage for your brand visibility at the fair!
Authorization for the installation of blimps above the booth
FSIddNAY3I (GKS SEKAOAGZ2NRA 2320

Production and installation by the exhibitor, in compliance with
the rules outlined in the exhibitor manual.

Blimp Blimp

Agro Solutions Arena Yellow Parking Lot

Authorization for Blimp Installation Authorization for Blimp Installation

Authorization is granted for the installation of a blimp in thero Authorization is granted for the installation of a blimp in the Yellow o
{2fdziazya ! NByl FSIFGdNAy3d (KS SEKAOAGBNNRAYIIpdHGE oF ONRPaa (KS KAIKgl a0 TSI dz

Production and installation are the responsibility of the exhibitor and
must comply with the rules outlined in the exhibitor manual.

The production and installation will be carried out by the
exhibitor, in compliance with all rules and regulations outlined in
the exhibitor manual.
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.Earking Lot Viewing Deck

Authorization for wrapping the Green Parking Lot viewing deck
gAOK (GKS aLkRyazNRa FNIg2Nylktz23I20

Artwork, production, and installation are the responsibility of
the sponsor.

(per side) = 3 sides

EXCLUSIVE QUOTA

.lisitor Walkway

Sponsor advertisement on the interior of the visitor walkway, near
the GREEN entrance of the event.
Dimensions 7 x 2 m, doublesided

Exhibitor provides the artwork.

Nonexclusive.
Deadline for submission03/27

EXCLUSIVE QUOTA

7 il
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